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Dear Tourism Partners,

Thank you for your consideration of the 2008 Indiana Office of Tourism Development (IOTD)
travel publications. The goal of our fravel publicafions is fo provide a broad platform for
presentation of our adverfisers’ messages fo a number of qualified leads.

In 2006, I0TD partnered with Strategic Marketing and Research, Inc., to conduct publication
research on the IOTD fravel publications. The results of this research leave us confident that
we are providing quality publications for potential Indiana visitors—publications that are
credible, informative, and motivating.

Nearly 60 percent of visitors requesting the Indiana Travel Guide convert to acftual visitors.
Additionally, those influenced by the Indiana Travel Guide spend 116 percent more money
per trip than visitors who were nof influenced. We have learned that IOTD fravel publicaftions
are used fo provide frip ideas—and those frip ideas generate additional spending and
increase visitors’ length of stays.

We lool forward to the opportunity of sharing the full research reports with you and
discussing the results. The research results are available online at in.gov/tourism on the
Research and Resources page under the heading "Research and Reports.”

For additional information on the 2008-2009 Indiana Travel Guide, the 2008 Indiana
Festival Guide, or the 2008 Indiana Play Pack, please contact your regional account
executive. A confact list of regional account executives appears at the end of this
travel publication sales material.

Thanks for your support. | look forward to working with you in building effective,
engaging, and motivating IOTD fravel publications.

Best regards,

Amy Vaughan

Director
Indiana Office of Tourism Development
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2008-2009 INDIANA TRAVEL CUIDE
OVERVIEW

2008-2009 Indiana Travel Guide

INDIANA

2007 Travel Guide

This two-year publication is the official fravel guide for
Indiana. I is a four-color, 8.375" x 10.875" perfect bound
magazine that is mailed fo every consumer who requests
stafe fravel information.

You can parficipate in the Indiana Travel Guide in many
different ways, including camera-ready advertising, formatted
display advertising, brochure advertising, listings, and grids.

As an advertiser in the Indiana Travel Guide, you will

receive exposure that reaches qualified fravelers in the
Midwest. Additionally, all advertisers receive a presence on
Visitindiana.com, the Indiana Office of Tourism Development’s
official Web site. It is estimared thaf in 2008 more than

2 million people will utilize the information on the newly redesigned Visitindiana.com.

According fo 2006 publicafion research, the Indiana Travel Guide converts nearly
60 percent of information-requestors fo actual visitors. Additional benefits of the
Indiana Travel Guide include:

® 63 percent of guide-requestors are influenced by the Indiana Travel Guide and its confents.

e Influenced visitors also stayed nearly one night longer than those uninfluenced and spent
116 percent more money.

e According fo 2006 publicafion focus groups, the Indiana Travel Guide is viewed by consumers as
a credible resource for fravel information. Formatted display ads are not viewed as advertising,
but as ediforial or endorsed products. "This is one type of ad layout | do like and will use.”

2008-2009 Indiana Travel Guide Distribution

Direct mail to subscribers 165,000
Welcome centers, rest areas and visitors centers, AAA offices 355,000
Fulfillment to requests generated by advertising 175,000
Indiana legislators 20,000
Consumer shows, State Fair 35,000
Total distribution 750,000

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




2008-2009 INDIANA TRAVEL CUIDE
CORPORATE ADVERTISING

2008-2009 Indiana Travel Guide Corporate Advertising

Corporafe advertisers in the 2008-2009 Indiana Travel Guide can participate in a number
of ways, including corporafe advertising, brochure ads, listings, and grids. Corporate
advertisers are considered to be organizations whose locations fall within multiple

regions of Indiana.

Corporate Advertising:

Corporafe advertisers receive far-forward placement within the publications and use
camera-ready arfwork provided by the advertiser. This camera-ready artwork can
be changed for the 2009 edition of the Indiana Travel Guide.

Size and
placement

Price per Visitindiana.com
Year Bonus

Bleed Size Trim Size Live Area ‘

A one-month confest

Two-page spread | 17" x 11.125" 16.75" x 10.875" | 15.75" x 9.875" | $35,640 | on Visiflhdiana.com | Must allow a

each year 1" gutter
A one-month confest
. . " " . . o Placed as a
Full-page 8.625" x 11.125" | 8.375" x 10.875" | 7.375" x 9.875 $20,878 | on Visitindiana.com iaht-hand read
each year right-hand rea

A one-month contest
Half-page n/a n/a 7.5" x4.75" $11,000 | on Visitindiana.com
each year

Placed adjacent
to ediforial

Brochure Ad:

Brochure advertisers are feafured in the Indiana Travel Guide, the Indiana freestanding
newspaper inserf, and the Travel Brochure secfion of Visitindiana.com for 2008 and 2009.
The ad elements provided will be designed info a brochure ad that will be placed in both
editions of the Indiana Travel Guide. Brochure artwork can be updated for the freestanding
insert or on Visitindiana.com. Each of these three programs generates two years” of brochure
order leads for advertiser fulfillment. Additionally, these programs promote qualified fravelers
to contact the adverfiser directly via Web site and felephone. Brochure advertisers receive
leads via e-mail.

PLACEMENT DISTRIBUTION CIRCULATION PRICE PER YEAR
Indiana Travel Guide  2008-2009 750,000 $4,785
Freestanding Insert 2008-2009 2 million

Visitindiana.com 2008-2009

Listings and Grids:

Advertisers will be featured in the 2008-2009 Indiana Travel Guide and as a bonus listed
on Visitindiana.com for the same duration. The dafa provided will be placed in both
editions of the Indiana Travel Guide, and information can be updated af any time for
inclusion in Visifindiana.com.

Type | Categories for Travel Guide | Format | Price per Year
Listing égg?:gg:r'slrgﬁ;?;:gn' Recreafion, 20-word description $220
Lodging Grid ::;ilr/r/MLgfglé B%?;Sirrf Brealsfast, 24-grid categories and 20-word description | $220
Campground Grid Campgrounds 22-grid categories and 20-word description | $220

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




2008-2009 INDIANA TRAVEL CUIDE
REGIONAL ADVERTISING

2008-2009 Indiana Travel Guide Regional Advertising

The best way fo reach visitors in the Indiana Travel Guide is through regional display
ads. All regional advertising will be placed, following regional editorial, within the
appropriate region.

Formatted display advertisers have the following new opportunities for the 2008-2009
Indiana Travel Guide.

e fFull-page regional display advertisers will have the option of choosing between four different
formatted display options. These options can be found on pages 5-8.

e All formatted display advertisers will receive online added-value in the form of a free listing in
the Indiana Travel Guide and the appearance of that listing on Visitindiana.com with a photo.
This photo listing option will appear in the Trip Planner of Visitindiana.com and is only available
as an added-value to formatted display advertisers.

For an additional $500 fee, all formatted display advertisers will have the opportunity fo change
any or all elements within their 2008 Indiana Travel Guide ad for the 2009 Indiana Travel Guide
reprint. This includes changing photos, copy, logo, headline, contact information, efc.

Headline | Subhead Body Co Caption Visitlndiana.com
Photos Word Word Y ~-opy Word Logos Price '
Word Count Bonus
Count Count Count
Swoop effect will -

Upto 5 Photo listing on
Full-page 1 Upto4 |[Upto8 |[Upto125 words per | 1 appear on bottfom gf $17.490 | Visiindiana.com
OPTION 1 words words words photo only. Top portion I

photo ) within Trip Planner

will be rectangular.

Upto 5 Swoop effect will Photo listing on
ng»!’IT—IF();]l\?Z 2 3\/%:354 3\/%:358 &%:35180 words per | 1 appear on fop and $17,490 | Visitindiana.com

photo bottom of photo strip. within Trip Planner

. Upto 5 Swoop effect will Photo listing on
gng%],\?% 3 tt%:gf \L,JV%:SSB \L,JV%:SS 160 words per | 1 appear on fop and $17,490 | Visitindiana.com
photo boftom of photo strip. within Trip Planner

Upto 5 Swoop effect will Photo listing on
gJFLIT%JI\?i 4 3/%:354 3/%:358 3/%:35 180 words per | 1 appear on fop and $17,490 | Visitindiana.com

photo bottom of photo strip. within Trip Planner

Upfo 5 Swoop effect will Photo listing on
\Q/é?r_igglge 3 i‘:{%:gs‘l i‘:{%:gss i‘:/%rrgs 195 words per | 1 appear on fop and $12,650 | Visitindiana.com

phofo bottom of photo strip. within Trip Planner

3 Upto 5 Swoop effect will Photo listing on
:grlifzgggj 3 tjv%:gsa N/A &%:3555 words per | 1 appear on fop and $9,870 | Visitindiana.com
photo boffom of photo strip. within Trip Planner
Swoop effect will appear -

Upto 5 . Photo listing on
1/3-page 2 Upfo 3 N/A Up fo 60 words per | 1 on borom of(pho'rc_; smip $7,085 | Visitindiana.com
square words words only. Top portion will be T

photo within Trip Planner

rectangular.
Swoop effect will .

Upto 5 Photo listing on
1/6-page | 1 Up fo 3 N/A Up ro 20 words per | 1 oppear on boffom qf $4,000 | Visitindiana.com

words words photo only. Top portion IR

photo ) within Trip Planner

will be rectangular.

Regional advertisers are permitted to submit camera-ready artwork for advertising of two
pages or more. For addifional pricing options for camera-ready spreads larger than two
pages, please confact your regional account execufive.

Camera-ready regional advertisers will have the opportunity to change their arfwork for
the 2009 Indiana Travel Guide reprint. Regional advertising of two pages or more will be
placed within the specified region.

Bleed Size Trim Size Live Area | Price | Visitindiana.com Bonus |

A one-month confest
Two-page spread 17" x 11.125" 16.75" x 10.875" | 15.75" x 9.875" | $32,010 | on Visitindiana.com
each year

Must allow a
1" gutter

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




FORMATTED DISPLAY AD DESIGCGINS

Example of full-page OPTION 1:

Rer erciniatet dolor quat lum

DECATUR AND
JENNINGS COUNTIES

Giamco nsectie dignit iriuscipit la
faci euisl dolorperosto deliquis

Onsecre dolor alissi. Uprarum secre er inim veros ad finibh er
irit, sed modolortie ex erat. Pat iusci tar. Aliquate faccum adionse
ﬂ ?’ inciliquisi tar adigna ad dolortio m aliqui blamer ilit adiat. Dolegnn
Decatur County, Indiana commolore mod ratet lobore et vulputp atuero del ipir nim eliqui
am, vent lorer adigna feuguer ef, quipi sim quisi. Alit wisit am,
Gewensiurg/Decotr County/Teurtsm ciduiscipis nir praessim zzriust iniatie  eu feumsan eum aliqui blamet ilit
202 N. Franklin 5t. mod magniss equar, velismod sim zzriusci ero dolor sed magnim
Greensburg, IN 47240 : R _ -
877-883-5447  visitgreensburg.com tat ex ea faci ratue tinit wis nim diam adit praesto consequat prar
dolurpar praestie duipir ar. Ure ref, iril duisi blam, vullur ure dolo dio

Request a brochure on page 146. e o X = 4 . )
quipir veliquipis ero odolor acin ur odit alit augiar praestrud miniamc

il erar euisim vullaor illa cor aliquis-  onsequipir illa con er sum.

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




FORMATTED DISPLAY AD DESIGCINS

Example of full-page OPTION 2:

/(

Decawur County, Indiana j

Greensburg/Decatur County Tourism
232 N. Franklin St.

Greensburg, IN 47240
877-883-5447 » visitgreensburg.com

Request a brochure on page 146.

Onsecre dolor alissi. Uprarum

irif, sed modolortie ex erar. Pat
inciliquisi rar adigna ad dolortio
commolore mod faref lobore er
am, vent lorer adigna feuguer
ciduiscipis nif praessim zzriust iniatie
mod magniss equatr, velismod

raf ex ea faci tafue finit wis nim
dolurpar praestie duipir ar. Ure tef,
quipit veliquipis ero odolor acin ut
il erar evisim vullaor illa cor aliquis-

Left to right: Rer erciniatet dolor
quat lum; Rer erciniatet dolor quat lum

DECATUR AND
JENNINGS COUNTIES

Giamco nsectie dignit iriuscipif la
faci euisl dolorperosto deliquis

secre er inim veros ad finibh er
iusci rar. Aliquate faccum adionse
magnim zzriliquis dio ex ef iure
min henit wisl ef, suscing enim ilir,
quip elisl deliqui sismod te endions
enisi.Usirud eum nullurpar, suscips
usciliquat la auguerate cor sequi
eu faci bla facidunt ur adip ero
eu feumsan eum aliqui blamer ilir
adiat. Dolendipis adipisim dip ent
dolorting ef lum ip ex ef, sum zzrif

autparem dolor iure magnim zzrit
in hendre tio odigna feuis niscin
vulputp aruero del ipit nim eliqui
ef, quipi sim quisi. Alir wisit am,
eu feumsan eum aliqui blamet ilit
sim zzriusci ero dolor sed magnim
diam adir praesto consequar prat
iril duisi blam, vullur ure dolo dio
odir alir augiar praestrud miniamc
onsequipir illa con er sum.

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




FORMATTED DISPLAY AD DESIGCINS

Example of full-page OPTION 3:

Decatur County. Indiana ?

Greensburg/Decatur County Tourism
232 N. Franklin 5t.

Greensburg, IN 47240
877-883-5447 » visitgreensburg.com

Request a brochure on page 146.

Clockwise from left:

Rer erciniatet dolor quat lum; Rer
erciniatet dolor quat lum; Rer erciniatet
dolor quat lum

DECATUR AND
JENNINGS COUNTIES

Giamco nsectie dignit iriuscipit la
faci euisl dolorperosto deliquis

Onsecre dolor alissi. Uptarum secfe er inim veros ad finibh er aurparem dolor iure magnim zzrit
irit, sed modolortie ex erat. Par iusci taf. Aliquate faccum adionse in hendre fio odigna feuis niscin
inciliquisi rar adigna ad dolorfio magnim zzriliquis dio ex ef iure vulpurp atuero del ipif nim eliqui
commolore mod ratet lobore er min henir wisl ef, suscing enim ilif, ef, quipi sim quisi. Alir wisir am,
am, vent lorer adigna feuguer quip elisl deliqui sismod fe endions  eu feumsan eum aliqui blamef ilir
ciduiscipis nit praessim zzriust iniatie  enisi.Ustrud eum nullurpar, suscips sim zzriusci ero dolor sed magnim
mod magniss equat, velismod usciliquar la auguerare cor sequi diam adit praesto consequat praf
rat ex ea faci rafue finit wis nim eu faci bla facidunt ut adip ero iril duisi blam, vullur ure dolo dio
dolurpar praestie duipir ar. Ure ter, eu feumsan eum aliqui blamet ilir odir alir augiar praestrud miniamc

quipit veliquipis ero odolor acin ur adiar. Dolendipis adipisim dip ent onsequipit illa con er sum.
il erar evisim vullaor illa cor aliquis-  dolorting ef lum ip ex ef, sum zzrif

Please contact your regional account executive for more information regarding artfwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




FORMATTED DISPLAY AD DESIGCINS

Example of full-page OPTION 4:

7%

Decatur County, Indiana j

Greensburg/Decatur County Tourism
232 N. Franklin 5t.

Greensburg, IN 47240
877-883-5447 = visitgreensburg.com

Request a brochure on page 146.

Onsecte dolor alissi. Uptatum

irit, sed modolorfie ex erar. Par
inciliquisi rar adigna ad dolortio
commolore mod tafet lobore et
am, venr lorer adigna feuguer
ciduiscipis nif praessim zzriust iniatie
mod magniss equat, velismod

rar ex ea faci rarue finir wis nim
dolutpat praestie duipit at. Ure tef,
quipir veliquipis ero odolor acin ur
il eraf euisim vullaor illa cor aliquis-

Clockwise from upper left:
Rer erciniatet dolor quat lum; Rer

erciniatet dolor quat lum; Rer erciniatet dolor
quat lum; Rer erciniatet dolor quat lum

DECATUR AND
JENNINGS COUNTIES

Giamco nsectie dignit iriuscipif la
faci euisl dolorperosto deliquis

secte er inim veros ad tinibh er
iusci rar. Aliquare faccum adionse
magnim zzriliquis dio ex et iure
min henit wisl ef, suscing enim ilir,
quip elisl deliqui sismod te endions
enisi.Usfrud eum nullutpat, suscips
usciliquat la auguerare cor sequi
eu faci bla facidunt ut adip ero
eu feumsan eum aliqui blamet ilit
adiar. Dolendipis adipisim dip ent
dolorting ef lum ip ex er, sum zzrit

autpatem dolor jure magnim zzrit
in hendre fio odigna feuis niscin
vulputp aruero del ipit nim eliqui
ef, quipi sim quisi. Alit wisit am,
eu feumsan eum aliqui blamet ilir
sim zzriusci ero dolor sed magnim
diam adir praesto consequatr praf
iril duisi blam, vullur ure dolo dio
odir alir augiat praestrud miniamc
onsequipir illa con er sum.

Please contact your regional account executive for more information regarding artfwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




FORMATTED DISPLAY AD DESIGCINS

Example of 2/3-page vertical:

7

Decatur County, Indiana

7

Greensburg/Decatur County Tourism
232 N. Franklin St.

Greensburg, IN 47240
877-883-5447 = visitgreensburg.com

Request a brochure
on page 146.

Onsecte dolor alissi. Uptatum

irir, sed modolorfie ex erar. Par
inciliquisi tat adigna ad dolortio
commolore mod raret lobore et
am, vent lorer adigna feuguer ci-
duiscipis nit praessim zzriust iniafie
mod magniss equat, velismod
rat ex ea faci ratue finit wis nim
dolurpat praestie duipit ar. Usfrud
mod magniss equat, velismod
eum nullutpat, suscips usciliquat la
auguerare cor sequi eu faci, Ure
ret, quipir veliquipis ero odolor

DECATUR AND
JENNINGS COUNTIES

Giamco nsectie dignit iriuscipit la
faci euisl dolorperosto deliquis

Left to right: Rer erciniatet
dolor quat lum; Rer erciniatet
dolor quat lum

acin ut il erar euisim vullaor illa
cor aliquissecre er inim veros ad
tinibh er iusci far. Aliquare faccum
adionse magnim zzriliquis dio ex
et iure min henir wisler, suscing
mod magniss equat, velismod
enim ilifr, quip elisl deliqui sismod
te endions enisi. Ustrud rar ex ea
faci ratue finit wis nim eum nullut-
pat, suscips usciliquar la auguer-
ate cor sequi eu faci bla facidunt
ut adip ero eu feumsan eum
aliqui blamet ilit adiatipir.

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




FORMATTED DISPLAY AD DESIGCINS

Example of half-page horizontal:

Defalur County, lndlana

Greensburg/Decatur County Tourism
232 N. Franklin 5t., Greensburg, IN 47240
877-883-5447 » visitgreensburg.com

Request a brochure on page 146.

Clockwise from
left: Rer erciniatet dolor
quat lum; Rer eriatet dolor quat lum;

Rer erciniatet dolor quat lum

SCENIC
DECATUR
COUNTY

Onsecte dolor alissi. Uptatum irit, sed modolortie ex
erat. Par inciliquisi rar adigna ad dolorfio commolore
mod rafet lobore et am, vent lorer adigna feuguer
ciduiscipis nir inciliquisi rar adigna commolore. Upratum
irir, sed modolortie ex erar. Par inciliquisi far adigna ad
dolortio commolore mod tatef lobore et am, vent lorer
adigna feuguer cidui inciliquisi rar adigna commolore.

Example of 1/3-page square:

Example of 1/6-page:

9“ﬂalur(uumv Indiana :

Greensburg/Decatur
County Tourism

232 N. Franklin St.
Greensburg, IN 47240
877-883-5447
visitgreensburg.com

Request a brochure on page 146.

Left to right: Rer i ,‘ Rer eratet
i dolor quat lum
erciniatet dolor quat lum;
Rer erciniatet dolor quat lum I/
SCENIC
) DECATUR
SCENIC COUNTY
DECATUR .
Onsecte dolor alissi. Uprarum
COUNTY irir, sd dolorfio commolore mod

Onsecte dolor alissi. Uptarum irit, sed mo-
dolortie ex erat. Par inciliquisi rar adigna ad
dolortioc commolore mod taret lobore et
am, vent lorer adigna feuguer inciliquisi raf
adigna ad dolortio commolore mod raret lo-
bore et am, venr lorer ex erat. Pat inciliquisi
rat adigna ad dolorfio commolore mod rater
lobore eftar adigna ad dolortio commolore
mod rarer lobore er am, vent lorer adign.

ratetorer adigna feuguer ciduis
irit, sd dolortio commolore mod
cipis nirar adigna commolore.

Greensburg/Decatur County Tourism
232 N. Franklin 5t.

Greensburg, IN 47240
877-883-5447

% g;«%
visitgreensburg.com & tei couiy. wians

Request a brochure on page 146.

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.
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2008-2009 INDIANA TRAVEL CUIDE
REGIONAL ADVERTISING

2008-2009 Indiana Travel Guide

Brochure Ad:

Brochure advertisers are feafured in the Indiana Travel Guide, the Indiana freestanding
newspaper inserf, and the Travel Brochures section of Visitindiana.com for 2008 and 2009. The
ad elements provided will be designed info a brochure ad that will be placed in both editions
of the Indiana Travel Guide. Brochure arfworlk can be updated for the freestanding insert or on
Visitindiana.com. Each of these three programs generates two years' of brochure order leads for
advertiser fulfillment. Addifionally, these programs promote qualified fravelers to contract the
advertiser directly via Web site and telephone. Brochure adverfisers receive leads via e-mail.

PLACEMENT DISTRIBUTION CIRCULATION PRICE PER YEAR
Indiana Travel Guide  2008-2009 750,000 $4,785
Freestanding Insert 2008-2009 2 million

Visitindiana.com 2008-2009

Travel Guide Listings and Grids:

Advertisers will be featured in the 2008-2009 Indiana Travel Guide, and as a bonus listed

on Visifindiana.com for the same duration. The dafa provided will be placed in both editions

of the Indiana Travel Guide, and information can be updated at any time for appearance on
Visitindiana.com. For listings only, one category is selected for inclusion in the Indiana Travel
Guide. That same category will be used for Visitindiana.com; however, advertisers may identify
themselves as an agritourism product. These advertisers who meet the criteria will appear
under their Travel Guide category and an agritourism category on Visitindiana.com. The
criteria is available on the listing order form provided by the regional account executives.

Listing Attractions, Information, Recreation, Restaurants, Shopping | 20-word description $220
Lodging Grid Hotel/Motel, Bed and Breakfast, Resort/Lodge, Cabins 24-grid categories and 20-word description | $220
Campground Grid | Campgrounds 22-grid categories and 20-word description | $220

Example of Listing:

EDINBURGH

SHOPPING

Edinburgh Premium Qutlets

1-65 to Exit 768. Save at 85 stores
including Banana Republic, Calvin Klein,
Eddie Bauer, Gap Outlet, Jones New
York, Lenox, Nautica, and Polo. Opan
Jan.-Dec. Hours: Mon.-Sat. 10 am-9 pm;
§un. 10am-6 pm. 312—5?6:9?61.

1k 2
Example of TARHHALD P
Lodging Grid: E E .’; g i 3
LODGING 3 HHE HHBE
Aurora )
%m&;mlmumﬂm&&m
812-584-0083
visitsouthernindiana.comTG
H H 2
Example of . ; £ 3 g 2
Campground Grid: 38 % - E <§_
£5 : s E 5 82
CAMPGROUNDS 58 : g L HE
Batesville
Indiar;‘L&g:BH;snn

thousandtrails.com

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork. 11



2008-2009 INDIANA TRAVEL CUIDE
REGIONAL ADVERTISING

2008-2009 Indiana Travel Guide

Best Deal Festival Listing:

Best Deal festival advertisers will appear in the 2008-2009 Indiana Travel Guide and both
the 2008 and 2009 editions of the Indiana Festival Guide in a "shaded” box. As a bonus,
the festival listing will also appear on Visitindiana.com throughout 2008-2009. Best Deal
festival listings include a 20-word description, fesfival dates and fimes, and a Web site
address. Updated information can be provided for the 2009 Indiana Travel Guide, and
all information can be updafed af any fime for appearance on Visitindiana.com.

Best Deal Festival Listing:

PLACEMENT DISTRIBUTION CIRCULATION PRICE PER YEAR
Indiana Travel Guide  2008-2009 750,000 $330

Indiana Festival Guide 2008-2009 500,000

Visitindiana.com 2008-2009

Example of Best Deal Listing:

7

VEVAY (South Central)

Spring Eggstravaganza

Courthouse lawn, Riverfront Park, theater.
Easter egg hunt, lunch with the Easter Bunny,
kite-flying contest, kid's puppet show, sack
race, contests, games, and more. 10 am-3 pm.
No adm. chg. 800-435-5688; vevayin.com. &,
2008 Festival Date: 3/22

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.
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2008 INDIANA FESTIVAL GUIDE

INDIANA

2007 Festival Guide

2008 Indiana Festival Guide

This two-color, PMS 167 U, one-year publicafion lists

more than 600 festivals throughout the stafe in an
organized-by-month, handy 5.25" x 8.25" size. Parficipation
in the 2008 Indiana Fesfival Guide is available as a qualified
festival listing and/or as a display advertiser. All qualified
festival listings also appear on Visitindiana.com in 2008.

It is estimated that in 2008, the newly redesigned
Visitindiana.com will be used by more than 2 million

visitors. The Indiana Festival Guide has always been one

of Indiana’s mosf-requested guide books, because affending
festivals is a favorite activity of Indiana visitors.

In 2008, 500,000 Indiana Festival Guides will be printed
and disfribured.

Confact your regional account executive to participare.

2008 Indiana Festival Guide Distribution

Direct mail to subscribers 165,000
Welcome centers, rest areas and visitors centers, AAA offices 70,000
Fulfillment to requests generated by advertising 160,000
Hoosier Energy customers 40,000
Indiana legislators 25,000
Indiana fesfivals, through the Indiana State Fesfival Associafion 20,000
Consumer shows, Stafre Fair 20,000
Total distribution 500,000

Please contact your regional account executive for more information regarding artwork submission.

June 15, 2007, is the deadline for space reservations and artwork.
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2008 INDIANA FESTIVAL CQUIDE

2008 Indiana Festival Guide Display Advertising

Display advertising is the best way fo convey a complete festival message. A display ad
provides your fesfival one full-year of exposure in the 2008 Indiana Fesfival Guide using
ARTWORK PROVIDED BY THE ADVERTISER. If is an effective complement to a fesfival listing.
Full-page and half-page ads are placed in the month of the Fesfival Guide specified by the
advertiser. In 2008, 500,000 Festival Guides will be printed.

Confact your regional account executive to participate.

Size | Dimension | Price per Year
4.5" x 7.5" non-bleed
Inside fronf cover, 4-color 5.5" x 8.5" bleed $6,750

5.25" x 8.25" trim

4.5" x 7.5" non-bleed
Inside back cover, 4-color 5.5" x 8.5" bleed $5,000
5.25" x 8.25" frrim

Full-page ad, 2-color - "
(black 1 PMS 167 U) 4.375" width x 7.25" depth $2,000

Half-page vertical ad, 2-color

(black + PMS 167 U) 2.0625" width x 7.25" depth | $1,000

Best Deal Festival Listing

A Best Deal festival listing provides a festival ftwo years of exposure in the 2008-2009
Indiana Travel Guide and two years of exposure in the 2008 and 2009 Indiana Festival
Guide. As a bonus to Best Deal advertisers, exposure on Visitindiana.com throughout
2008 and 2009 is free. In 2008, 500,000 Festival Guides will be printed, and the number
of user sessions on Visitindiana.com is estimated fo be more than 2 million.

Contact your regional account executive fo participate.

A 20-word festival listing in the 2008 Indiana Festival Guide
AND in the 2008-2009 Indiana Travel Guide $330 per year

A festival listing on Visitindiana.com throughout 2008 Free

Indiana State Festival Association ISFA Membership Listing

ISFA annual membership is $50 - $150, involving a sliding scale based on festival budgert.
Along with addifional membership benefits, there is a guarantee thar your free 25-word listing
will appear in the 2008 Indiana Fesfival Guide, if your festival meets all the requirements set by
the Indiana Office of Tourism Development. ISFA member listings are specially designated with
an asterisk in the 2008 Indiana Fesfival Guide. Member festivals also receive an abbreviated
festival listing on Visitindiana.com throughout 2008, only including festival name, dates, Web
sife address, and contact phone number.

All 2007 ISFA members and festivals must renew their membership for 2008 in order to
guarantee placement in the 2008 Indiana Festival Guide. To become an IFSA member,
confact ISFA af 317.791.0326 or at info@indianafestivals.org.

FREE Listing

Visit www.in.gov/tourism/ to apply for a free 2008 Indiana Festival Guide listing. Fill out
the online application before June 15, 2007. Free festival listings only include festival
name, dates, Web site address, and contact phone number. Only festivals that meet
criteria set by IOTD that submit a 2008 online application may be considered to receive
a listing in the 2008 Indiana Festival Guide. Space is limired.

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.
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2008 INDIANA PLAY PACK

2008 Indiana Play Pack
INDIANA ' Y

2007 Play Pack This one-color, PMS 384 U, one-year publicafion features
getaway packages organized by region. Each getaway
package provides an Indiana fraveler with value and the
convenience of booking a complefe gefaway with just one
phone call. Indiana Play Pack features a fraditional brochure
size that it is easy to fit in a car glovebox. All qualified
getaway package offers also appear on Visitindiana.com

in 2008. It is estimated that in 2008, the newly redesigned
Visitindiana.com will be used by more than 2 million visitors.

In 2008, 350,000 Play Packs will be printed and distributed.

Confact your regional account executive to participare.

2008 Indiana Play Pack Distribution

Direct mail to subscribers 165,000
Welcome centers, rest areas, 31,000
and visitors centers, AAA offices

Fulfillment to requests generated 125,000
by advertising

Consumer shows, State Fair 15,000
Indiana legislarors 14,000
Total distribution 350,000

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.




2008 INDIANA PLAY PACK

2008 Indiana Play Pack Display Advertising

Display advertising is the best way fo convey a hotel property’s or affraction’s unique
feafures, the fravel discounts offered, and paclage details. A display ad provides one

full year of exposure in the 2008 Play Paclk using ARTWORK PROVIDED BY THE ADVERTISER.
It is an effective complement fo a package listing. In 2008, 350,000 Indiana Play Packs
will be printed.

Confact your regional account executive to participate.

Size | Dimension | Price per Year SPECIAL ARTWORK NOTE

3.5" x 8.5" non-bleed ALL ADS MUST BE SUBMITTED IN BLACK AND

Outside back cover, 4-color 4.25" x 9.25" bleed $8,200 WHITE OR GRAYSCALE. PMS 384 U will be
4" x 9" frim substituted during the printing process.
3.5" x 8.5" non-bleed

Inside front cover, 4-color 4.25" x 9.25" bleed $6,750
4" x 9" frim
3.5" x 8.5" non-bleed

Inside back cover, 4-color 4.25" x 9.25" bleed $5,000
4" x 9" trim

Two-page ad, 1-color PMS 384 U " "

(fwo pages can be a spread or back-to-back) 7257 %825 52,000

Full-page vertical ad, 1-color PM5 384 U 3.25" x 8.25" $1,200

NOTE: "Cut-out-to-redeem” discount offers must only be placed in a back-fo-back, fwo-page spread.
This policy ensures that no other advertiser's ad could appear on the back of a cut-out offer.

FREE Offers

Getaway Packages

The Indiana Office of Tourism Development encourages businesses around the state to
develop getaway packages that make it easy for travelers to experience more throughout
the stafe. To encourage overnight fravelers, each paclkage should be managed by a lodging
facility, and have a single price point with off-property activities included. Additional package
components could include affractions, refails, outlet or antfique malls, merchants associations,
restaurants, events, efc.

Visit www.in.gov/tourism/ to apply for a free 2008 Indiana Play Paclk Getaway Package.
Fill out the online application before June 15, 2007. Only getaway packages that meet
criteria set by IOTD that submift an online application may receive a listing in the 2008
Indiana Play Pack. Getaway Packages will also be feaftured on Visitindiana.com
throughout 2008.

Confact your regional account executive with any questions. June 15, 2007, is the deadline to apply.
Discount Coupons
Discount coupons are featured on Visitindiana.com on the Travel Discounts page.

Attracfions, restaurants, refailers, hotels, motels, bed and brealkfasfts, and campgrounds,
are all encouraged fo submit discount coupons for fravelers fo print outr on Visitindiana.com.

Visit www.in.gov/fourism/ to apply for a free discount coupon to appear on Visitindiana.com.

Please contact your regional account executive for more information regarding artwork submission.
June 15, 2007, is the deadline for space reservations and artwork.
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2008 INSERTION ORDER

If you wish o reserve space immediately, please fill out and sign the following inserfion order.
Please tear out and fax to the appropriate regional account executive. Contact information for
regional account executive is on the back page.

Contact Information - Please Print or Type

Organization Name

Contact Name

Title

Address

City, State, Zip
E-mail Address

Phone Number

Fax Number

Publication Size/Ad Type Ifem Price Quantity | Total

2008 Total $
2009 Total $

All adverfising commitments for the 2008-2009 Indiana Travel Guide are two-year commitments. The fotal
advertising fee for each 2008-2009 Indiana Travel Guide line item will be invoiced to the advertiser twice,
once each year of the publication.

State Contract Approval: In accordance with Indiana Code 4-13-2-14.1, a confract to which a stafe agency is a
party must be approved by (1) the commissioner of the Indiana Deparfment of Administration, (2) the direcftor

of the State Budget Agency, and (3) the attorney general, as required by Indiana Code 4-13-2-14.3. A separate
confract agreement between the Organization listed above and the state of Indiana shall be executed to comply
with the above Indiana statute.

Non-Collusion and Acceptance: The undersigned attests, subject fo the penalties of perjury, that he/she is the
Organization listed above, or that he/she is the properly authorized representative, agenf, member or officer

of the Organization, that he/she has not, nor has any other member, employee, representative, agent or officer
of the Organization, directly or indirectly, fo the best of his/her knowledge, entered info or offered to enter into
any combination, collusion or agreement o receive or pay, and that he/she has not received or paid any sum
of money or other consideration for the execution of this insertion order

other than that which appears upon the face hereof.

My signature below verifies | have read and understand the inserfion above. The Indiana Office of Tourism
Development is hereby authorized fo place the aforementioned adverfisements in the designated publication.

Advertiser's Signafure Date
IMPORTANT: KEEP A COPY OF YOUR COMPLETED INSERTION ORDER FOR YOUR RECORDS.
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REGIONAL ACCOUNT EXECUTIVES: CONTACT INFORMATION

North

NITDC

North Region Account Executive
PO Box 588

110 West Waterford St.
Wakarusa, IN 46573

P: 574.862.1434

F: 574.862.1979
NITDC@verizon.net

East and West

Kelleen Larkey

East and West Region Account Executive
5607 E 1000 5-92

Roanoke, IN 46783

P: 260.396.2619

F: 260.396.2375

larkey@fwi.com

f\

INDIANA
— restart your engines

Indiana Office of Tourism Development
One North Capitol, Suite 100
Indianapolis, IN 46204

Central

Jocelyn Vare

Central Region Account Executive
14350 Mundy Dr.

Suite 800, #285

Noblesville, IN 46060

P: 317.770.8183

F: 317.770.8184
rae@propellermktg.com

South Central and South

Darla S. Blazey

South Central and South
Region Account Executive
PO Box 165

Jasper, IN 47547-0165

P: 812.482.5761

F: 812.482.9730
dblazey@msn.com






